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Employment History 

Permanent Positions 

Organisation Role Period 

The George Institute for Global 
Health 

Program Head, Food Policy 
Director, Commercial Determinants of Health 2019 - current 

Curtin University Director, WA Cancer Prevention Research Unit 2014 - 2019 

Curtin University Research Professor, School of Psychology 2013 - 2019 

University of Western Australia  Director, Health Promotion Evaluation Unit 2011 - 2013 

University of Western Australia Professor, Business School 2010 - 2013 

University of Western Australia Senior lecturer, Business School  2005 - 2010 

Edith Cowan University  Senior lecturer, School of Marketing 1998 - 2005 

Notre Dame University Lecturer, School of Business 1997-1998 

AlintaGas Market analyst 1994 -1997 

Ensign Services Customer Service Manager 1992 - 1993 

Shell Company of Australia Business co-ordination roles 1988 - 1992 

 

Service Roles 

▪ Member of Australian Government Food Labelling Committees (2009 – present) 

▪ Member of the Western Australian Mental Health Commission's "Young People and 

Alcohol" advertising campaign advisory group (2012 – present) 

▪ Member of the Western Australian Mental Health Commission's "Alcohol. Think Again” 

campaign Expert Group (2016 – present) 

▪ Member of the Stroke Foundation Health Promotion Advisory Subcommittee (2019 – 

present) 

▪ Expert panel for European reparability labelling system, European Commission (2019) 

▪ Member of the Act Belong Commit State Steering Committee for Mentally Healthy WA 

(2008 – 2019) 

▪ Member of the Alcohol Advertising Review Board Steering Committee (2012 – 2020) 

▪ Director, Foundation for Alcohol Research and Education (FARE) (2018 – 2021)  

▪ Editorial Board member of the academic journal Consumption, Markets, and Culture 

(2009 – 2018) 

▪ Member of the international EPODE (child obesity prevention) Program Scientific 

Committee (international) (2012 – 2017) 

▪ Founder (2000 – 2011) and Editorial Board member (2000 – 2019) of the Journal of 

Research for Consumers  

▪ Founding and member of the Transformative Consumer Research Advisory Committee 

(international) (2006 – 2016) 

▪ Editorial Board member of Appetite (2016 – 2018) 

▪ Editorial Board member of the Journal of Social Marketing (2011 – 2019) 

▪ Associate Editor of BMC Public Health (2012 – 2017) 

▪ Regular reviewer for the Australian Research Council’s Discovery, Linkage, Laureate, 

and DECRA funding programs (2007 – present) 

▪ Regular reviewer for various National Health and Medical Research Council grant 

funding rounds (2011 – present) 

▪ Member of NHMRC funding panels (2014 – 2020) 

▪ Member of National Heart Foundation funding panel (2014 – 2016) 
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▪ Member of the WA Health Promotion Foundation (Healthway) Research Committee 

(2011 – 2013) 

 

Awards 

▪ John Curtin Distinguished Professor award, Curtin University (2017-2021) 

 

▪ Top media commentator for the Faculty of Health Sciences, Curtin University (2019) 

 

▪ Top five media commentators for the Faculty of Health Sciences, Curtin University 

(2018) 

 

▪ Researcher of the Year Award, Faculty of Health Sciences, Curtin University (2014) 

 

▪ Ray James Award for excellence and innovation in health promotion research for paper 

titled “The advertised diet: an examination of the extent and nature of food advertising on 

Australian television” in Health Promotion Journal of Australia (2014) 

 

▪ Journal of Public Policy and Marketing/Kinnear Award for paper titled “From nutrients to 

nurturance: A conceptual introduction to food well-being” (2014) 

 

▪ Emerald Publishers Highly Commended Award for paper titled “Teens' blog accounts of 

the role of adults in youth alcohol consumption,” published in the Journal of Social 

Marketing (2014) 

 

▪ 8th International Congress of the International Association on Public and Nonprofit 

Marketing (Valencia, Spain) Best Paper award (2009) 

 

▪ Co-authored Consumer Behaviour text book won the Best Tertiary (Adaptation) 

Teaching and Learning Award in the Australian Awards for Excellence in Educational 

Publishing (2008)  

 

▪ University of Western Australia research supervision award (2007) 

 

▪ Qualitative Market Research Journal Most Outstanding Paper award (2002) 

 

▪ Edith Cowan University Faculty of Business & Public Management best lecturer award 

(2001) 

 

▪ Edith Cowan University Postgraduate and Honours Student Association postgraduate 

supervisor of the year award (2001) 

 

▪ Edith Cowan University Postgraduate and Honours Student Association award for 

Excellence in Research Leadership (2001) 

 

▪ Edith Cowan University Postgraduate and Honours Student Association award for 

excellence in postgraduate support (2000) 
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Research Funding 

▪ Cameron A, Sacks G, Peeters A, Pettigrew S, Ferguson M, Backholer K, Allender S, 

Yoong S, Ananthapavan J, Blake M, Research Excellence in Food Retail EnvironmentS 

for Health: Next Generation, NHMRC Centre of Research Excellence, $2,500,000, 2023-

2028. 

 

▪ Bonevski B, Trigg J, Pettigrew S, Jongenelis M, Hides L, Hoek K, Woolfenden S, Smith 

J, Dono J, Ullah S, Edwards R, Guillaumiera A, "Escape the vape": Designing health 

communications for prevention of e-cigarette use in young people, MRFF, $854,636, 

2023-2025. 

 

▪ Pettigrew S, Nelson J, Anund A, Karl C, Spear J, and Atkinson S. Community Self-

determination in the Era of Automated Home Delivery Systems, Australian Research 

Council Discovery grant, $515,000, 2023-2025. 

 

▪ Pettigrew S, Bowden J, Stockwell T, Petticrew M, and O’Brien P. Developing and 

applying a world-first alcohol market monitoring system, NHMRC Ideas grant, $790,147, 

2023-2025. 

 

▪ Pettigrew S, Booth L, Bowden J, and Shram A. Adolescents’ exposure to alcohol-related 

stimuli in supermarkets, Cancer Council Western Australia, $35,000, 2023. 

 

▪ Kuntsche E, Room R, O’Brien P, He Z, Parker C, Paterson J, Pettigrew S, Riordan B, 

Nibali A, Anderson-Luxford D. Solutions for regulating and monitoring alcohol marketing 

in Instagram influencer posts, VicHealth, $232,000, 2023-2025. 

 

▪ Andrew Ford, Dona Jayakody, Osvaldo Almeida, Leon Flicker, Simon Gilbody, Simone 

Pettigrew, Suzanne Robinson, David Ekers, and Michelle Trevenen, Impact of hearables 

and behavioural activation to improve mental distress and social isolation in hearing 

impaired older adults, NHMRC targeted grant, 2022-2025, $571,966. 

 

▪ Tian M, Pettigrew S, Wu J, Webster J, Booth L, Trieu K, Santos JA, Coyle D, Patay D, 

Davies T, McKenzie B. An International Collaboration to Promote Healthy Lifestyle in 

Heilongjiang Province, Harbin Medical University Grant, 2022-2023, $42,360. 

 

▪ Webster J, Trieu K, Pettigrew S, Jan S, Neal B, Cross M.  Scaling-up reduced-sodium 

salts to reduce cardiovascular disease and stroke: influencing governments, markets and 

communities. Ian Potter Foundation Public Health Research Grant, $600,000, 

2022-2027. 

 

▪ Pettigrew S, Barriers to the provision of smoking cessation assistance in hospitals, 

Cancer Council Victoria, $80,000, 2022. 

  

▪ Pettigrew S, Wu J, Ni Mhurchu C, Sacks G, Neal B, Hadjikakou M, Jones A, Miller C, 

Veerman L, Seferidi P. Healthy Food, Healthy Planet, Healthy People Centre of 

Research Excellence, NHMRC, $2.5 million, 2021-2026. 

 

▪ Jenkins C, Pettigrew S, Neal B, Peiris D, Arnott C, Delacourt C, Jan S, Optimising 

telemedicine delivery in out-patients. Avant Foundation, $99,710, 2021/2022. 

 



Simone Pettigrew 

▪ Pettigrew S, Bhaumik S, Schierhout G, Miller M. Evidence Evaluation on the advertising, 

promotion and sponsorship of Electronic Cigarettes. NHMRC tender. $103,000, 2021.  

 

▪ Pettigrew S, Thompson J. Harnessing the Benefits of Autonomous Vehicles for Health. 

NHMRC ideas grant. $738,596, 2021-2023. 

 

▪ Praveen, D, Johnson, C, Pettigrew S. Assessing Effectiveness of Front of Pack Labels 

for Processed Food Products: a Pre-testing Exercise. World Health Organization India, 

$92,356, 2021. 

 

▪ Scarborough P, Cobiac L, Cornelsen L, Cummins S, Harrington R, Jebb S, Morris M, 

Pettigrew S, Piernas C, Rayner M, Vogel C. i3food: Information, Interventions and 

Inequalities in the UK food system. UK Prevention Research Partnership, $100,000, 

2020. 

 

▪ Ford A, Flicker L, Francis R, Pettigrew S. Hearing Aids to Support the Cognitive 

Functioning of Older Adults at Risk of Dementia: the HearCog Study, Royal Perth 

Hospital Foundation, $588,672, 2020-2022. 

 

▪ Pettigrew S and Rodgers A. National Situation Analysis for Tobacco Dependence 

Treatment, Cancer Council Australia, $37,050, 2020. 

 

▪ Pettigrew, Norman, and Tan. Public confidence in the use and roll-out of shared 

autonomous electric vehicles (SAEVs). Planning and Transport Research Centre 

(PATREC), $143,000, 2019-2021. 

 

▪ Dixon H, O’Brien K, Pettigrew S, Niederdeppe J, Vandenberg B.  Countering the 

influence of alcohol sport sponsorship: a media intervention. NHMRC 2018 Project 

Grant, $412,418, 2019-2020. 

 

▪ Shaw, Johnston, Gilligan, and Pettigrew, “Supporting parents to delay and reduce 

adolescent alcohol use,” Healthway project grant, $328,537, 2018-2020. 

 

▪ Pettigrew, Miller, Kypri, Chikritzhs, Jongenelis, Brennan, and Hasking, “Promoting 

responsible drinking practices to drinkers to reduce the risk of alcohol-related harm,” 

NHMRC project grant, $271,000, 2018-2019. 

 

▪ Pettigrew, Lucas, Strickland, Whiteman, Neale, and Milne, “The health promotion 

potential of locating UV meters in high schools,” Healthway, $38,174, 2017-2018. 

 

▪ Pettigrew, Wakefield, Kypri, Chikritzhs, Hasking, and Jongenelis, “Developing health 

promotion messages to encourage responsible drinking practices,” Healthway, 

$104,745, 2017-2018. 

 

▪ Pettigrew, Medical Health & Infrastructure Research Fund (MHIRF), 2017, $21,399. 

 

▪ Pettigrew, Norman, and Fritschi, “Investigating the strategic options for autonomous 

vehicle adoption in WA”, Bankwest Curtin Economics Centre, $59,500, 2017. 

 

▪ Wakefield, Brennan, Durkin, Pettigrew, Hoek, and Slater, “Can systematically developed 

alcohol health warnings reduce drinking intentions and behaviours?”, NHMRC project 

grant, $782,617, 2017-2021.  
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▪ Miller, Wakefield, Pettigrew, Coveney, Durkin, and Roder, “Warning labels for sugar 

sweetened beverages,” NHMRC project grant, $780,824, 2017-2019. 

 

▪ Pettigrew, Bonevski, Coffin, Slevin, and Anwar McHenry, “Developing effective smoking 

cessation programs for the disadvantaged for delivery via community service 

organisations”, Healthway, $75,000, 2016-2017. 

 

▪ Dixon, Wakefield, Kelly, Pettigrew, Niederdeppe, and Chapman, “Harnessing the power 

of elite sport sponsorship to promote healthy eating by young adults,” NHMRC targeted 

research grant, 2016-2018, $304,220. 

 

▪ Miller, Wakefield, Pettigrew, Coveney, Wittert, Durkin, and Roder, “Reducing sugar 

sweetened beverages consumption among young adults”, NHMRC targeted research 

grant, $671,000, 2016-2019. 

 

▪ Miller, Wakefield, Pettigrew, Coveney, Wittert, Durkin, and Roder, “Reducing sugar 

sweetened beverages consumption among young adults”, Beat Cancer Project - Cancer 

Council SA and SA Health, $75,000, 2016-2017. 

 

▪ Dixon, Wakefield, Kelly, Pettigrew, and Scully, “The impact of unhealthy food vs. 

alternative pro-health sport sponsorship models on children’s food preferences”, Jack 

Brockhoff Foundation, 2015-2016, $57,285. 

 

▪ Pettigrew, Medical Health & Infrastructure Research Fund (MHIRF), 2016, $16,000. 

 

▪ Thomas, Randle, Daube, Pettigrew, Stoneham, Moodie, Pitt, and Bestman, “The 

commercial determinants of gambling ‘normalisation’: Causes, consequences and public 

health advocacy responses”, Victorian Responsible Gambling Foundation, 2015-2016, 

$167,388. 

 

▪ Jones, Iverson, O’Brien, Pettigrew, Daube, and Francis, "Relax, they’re soaking in it: 

West Australian adolescents’ exposure to alcohol advertising”, Healthway/DAO alcohol 

special funding initiative, 2015-2016, $144,040. 

 

▪ Hill, Lewin, Pettigrew, Hill, Burton, and Marston, Improving community participation in 

strengthening programs for older people, Healthway, 2014-2016, $131,000. 

 

▪ Jones, Iverson, Daube, and Pettigrew, Sips and tastes’: Increasing parental awareness 

of the effects of early alcohol initiation, Healthway, 2014-2017 $363,252. 

 

▪ Pettigrew, Kelly, Ball, Neal, Hughes, Miller, Dixon, and Shilton, The independent and 

combined effects of front-of-pack food labelling systems and health claims on 

consumers’ food-related beliefs and behaviours, ARC Linkage with National Heart 

Foundation, Cancer Council, and SAHMRI, 2014-2016. ARC: $167,436; other 

collaborators: $186,077. Total: $353,513. 

 

▪ Thomas, Randle, Pettigrew, Daube, and Moodie, A public health analysis of gambling 

marketing activities: Themes, targets, and impacts. Victorian Responsible Gambling 

Foundation, $132,275. 
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▪ Pettigrew, Newton, Warburton, and Jackson, Investigating the health benefits of 

volunteering by seniors, ARC Discovery, 2014-2015, $360,000. 

 

▪ Neal, Pettigrew, Webster, Sacks, Establishing the best front-of-pack labelling system for 

Australian foods, NHMRC Partnership Grant with BUPA and National Heart Foundation, 

2013-2015, $350,000. 

 

▪ Wakefield, Slater, Dixon, Durkin, Brennan, Pettigrew, Television advertising to promote 

NHMRC Guidelines for low risk alcohol consumption: experimental study, NHMRC 

Project Grant, 2013-2015, $649,356. 

 

▪ Pettigrew, Daube, Jones, Chikritzhs, and Stafford, Exploring alcohol-related beliefs and 

behaviours among 18-21 year old Western Australian drinkers, WA Drug and Alcohol 

Office, 2013-2014, $149,642. 

 

▪ Pettigrew, Chikritzhs, Rosenberg, Liang, Pratt, Slevin, and Glance, Developing and 

testing cancer warning statements for alcoholic beverages, Healthway, 2012-2014, 

$236,839. 

 

▪ Jarvis and Pettigrew, Exploring the impact of different alcohol warning statements on 

young consumers’ choice behaviour, UWA Business School, 2010, $13,000. 

 

▪ Pettigrew, Henley, and Wood, Investigating factors contributing to child health in low 

SES families, Healthway, 2010-2011, $197,743.  

 

▪ Pettigrew, Quester, Chapman, and Miller, Investigating the indirect effects of food 

promotion on children’s diets, Australian Research Council Linkage Grant with the NSW 

Cancer Council and SA Cancer Council, 2009-2011. ARC: $105,746; other collaborators: 

$100,000. Total: $205,746. 

 

▪ Jarvis, Pettigrew, and Webb, Exploring teenagers’ alcohol consumption beliefs and 

behaviours to inform intervention design and public policy, UWA Business School, 2009, 

$14, 947. 

 

▪ Pettigrew and Donovan, Addressing childhood obesity through school canteens, 

Healthway and the WA Department of Education and Training, 2008, $135,800 

 

▪ Pettigrew and Charters, Development and testing of data collection techniques to 

investigate unsafe alcohol consumption among young adults in Australia and France, 

Ambassade de France en Australie, 2008, $5,800. 

 

▪ Pettigrew and Donovan, A family education intervention to address childhood obesity, 

Healthway, 2007, $50,000. 

 

▪ Pettigrew, Donovan, Boldy, and Newton, Investigating older Australians’ beliefs about 

and understanding of mental health and their practice of relevant protective behaviours, 

Australian Research Council Linkage Grant with the WA Department of Communities 

and the WA Office of Mental Health, 2007. ARC: $56,387; other collaborators: $43,800. 

Total: $100,187. 
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▪ Donovan, Ewing, Pettigrew, Ouschan-Mcrae, and Carter, Identifying elements of alcohol 

TV advertising that predict advertising impact on under-age youth, Healthway, 2007, 

$74,000. 

 

▪ Newton, McGuigan, and Pettigrew, Strengthening the role of exercise physiologists in 

overcoming childhood obesity, Telstra Community Development Fund, 2006 $97,000. 
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Research Student Supervision 

Doctoral Students 

Completed 

1. Caitlin Worrall, Exploring factors associated with depressive symptoms in among 

Australian community-dwelling older adults. PhD, Curtin University, 2021. 

2. Todd Subritzky, How has the implementation and evolution of a commercial marijuana 

market in Colorado been portrayed in samples of mass and niche media stories? PhD, 

Curtin University, 2020. 

3. Himanshu Gupta, The influence of social media on young people’s alcohol consumption 

behaviours: a comparison of factors between Australia and India. PhD, Curtin University, 

2019. 

4. Regan Housley, A virtual mirror? Young women’s construction of self on social 

networking sites, PhD, UWA, 2017. 

5. Catherine Archer, Parenting in the blogosphere: the role and influence of big and small 

business, radicals and revisionists in the third space, PhD, UWA, 2017. 

6. June Lee, Determinants of transgenerational family wealth perpetuation, DBA, UWA, 

2015.  

7. James Kwan, The role of corporate governance, share lockups, underwriters’ reputation 

and effects of venture capital involvement on underpricing and long-term performance of 

IPO firms, PhD, UWA, 2014. 

8. Michelle Jongenelis, The Role of Self-Objectification in the Development of Body Image 

Disturbance and Eating Disorder Symptomatology in Young Children, PhD, UWA, 2014. 

9. Melanie Pescud, Factors influencing the food provision behaviours of low socioeconomic 

parents with overweight or obese children PhD, UWA, 2014. 

10. Chan Seet Meng, The influence of financial health on disclosure: A cross-industry 

analysis of Singapore’s public-listed companies, DBA, UWA, 2013. 

11. Lee Keng Ng, The effect of branding on the choice of universities in Singapore, DBA, 

UWA, 2011.  

12. Ruth Leung, Churchgoers: Consumers or servants? DBA, UWA, 2011. 

13. Allison Rieck, Exploring collaboration between healthcare professionals: developing a 

substantive theory of the general practitioner/community pharmacist relationship in 

Western Australia, PhD, UWA, 2011.  

14. Michele Roberts, The indirect effects of food promotion on children’s diets: An 

exploratory study with peer groups and parents, PhD, UWA, 2010. 

15. Vasso Grougiou, Seniors’ dissatisfaction with service encounters, PhD, Strathclyde 

University, Scotland, UK, 2007. 

16. Catherine Munene, The service delivery process:  An examination of how consumers 

evaluate technology-assisted service encounters in the banking industry, PhD, Edith 

Cowan University, 2004. 

17. Stephen Charters, What is understood to be quality in wine? PhD, Edith Cowan 

University, 2004. 

18. Jervis Whitely, Complex adaptive systems and conversation analysis: A new perspective 

for consumer behaviour research? DBA, Curtin University of Technology, 2002. 

In Progress 

1. Julia Stafford, Representation of commercial and health interests in alcohol policy 

processes in Australia. Commenced 2017, part-time enrolment. 

2. Victoria Farrar, Drones and dietary health. Commenced 2023. 

3. Samadhi Hemchandra, Food packaging sustainability. Commenced 2023. 
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4. Anita Dessaix, An analysis of advocacy factors that have influenced Australia’s position 

on e-cigarette policy. Commenced 2023. 

5. Assad Yusoff, Analysing wellness and zero alcohol trends in the Australian alcohol 

market. Commenced 2024. 

6. Agnivo Sengupta, Communicating nutrition and sustainability information of foods to 

consumers. Commenced 2024. 

 

Master by Research (Thesis) Students 

Completed 

1. Trudie Michels, The role olive oil plays in the lives of Western Australian consumers, 

Edith Cowan University, 2006. 

2. Margaret Piasecka, Where are the active citizens of tomorrow? We need them now, 

Edith Cowan University, 2006. 

3. Amanda Miraudo, Big boys don’t cry: Understanding barriers to help seeking for mental 

health problems among adolescent males, Edith Cowan University, 2003. 

4. Caryn Ow, A qualitative analysis of the loyalty building attributes of customer loyalty 

programs on gaining loyalty to brands. Edith Cowan University, 2001. 

5. Peter Simms, Exploring the criteria used by managers to measure the effectiveness of 

customer loyalty programs, Edith Cowan University, 2000. 

 

 

Honours Students 

Completed 

1. Charlotte Edgson, The effect of adults’ perceived healthiness, nutritional knowledge and 

dietary requirements on their front-of-pack label preferences. Upper Second Class, 

Curtin University, 2018. 

2. Jessica Brown, Exploring Barriers, Facilitators, and Motivators to Smoking Cessation 

Experienced by Smokers with Mental Health Problems in Disadvantaged Communities. 

Lower second class, Curtin University, 2018 

3. Caitlin Worrall, Individual and structural factors influencing older Australians’ decisions to 

commence or continue formal volunteering. Upper Second Class, Curtin University, 

2016. 

4. Lienke Wilker, The Relationship between Subjective Wellbeing, Demographic factors 

and volunteering among older Australians. First Class, Curtin University, 2016. 

5. Sarah Ferraz, Exploring Young Women’s Perspectives of Female Body Image Ideals 

and ‘Fitspiration’. First Class, Curtin University, 2015. 

6. Alex Kokshoorn, Participation in crowdfunding: A Theory of planned behaviour approach. 

University of Western Australia, 2012. 

7. Sam Watson, Affect or cognition? Which approach should accountants use in print 

advertisements? Upper Second Class, University of Western Australia, 2010. 

8. Mandy Pickering, An exploratory grounded theory study of the consumption behaviours 

associated with eco-camping by Australian grey nomads, Upper Second Class, Edith 

Cowan University, 2005. 

9. Roman Vargha, A study of Australian managers’ perceptions of the internet, First Class, 

Edith Cowan University, 1999. 

10. Kiaran Geen, A qualitative investigation into the use of the Internet in the information 

search phase of the buying decision process, First Class, Edith Cowan University, 1999. 
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Publications1 
 

Journal Articles 

1. Pettigrew S, Booth L, Farrar V, Brown J, Godic B, Vidanaarachchi R, Karl C, 

Thompson J. (2024). Australians' perceptions of the potential effects of increased 

access to alcohol via autonomous delivery services: A multi-method study. Addict 

Behav. DOI: 10.1016/j.addbeh.2023.107872 

2. Bartram A, Harrison NJ, Norris CA, Kim S, Pettigrew S, Room R, Miller C, Olver I, 

Jenkinson R, Bowshall M, Bowden JA. (2024). Which parents provide zero-alcohol 

beverages to adolescents? A survey of Australian parents' practices and intentions. 

Prev Med. DOI: 10.1016/j.ypmed.2023.107840. 

3. Bury, K., Keric, D., Riesenberg, D., Wellard-Cole, L., Pettigrew, S. (2024). Falling 

through the cracks: How do policies for alcohol marketing apply to zero alcohol 

products in Australia? Drug Alcohol Rev, DOI: 10.1111/dar.13757, online ahead of 

print. 

4. M Barrett, E., Afrin, H., Rayner, M., Pettigrew, S., Gaines, A., Maganja, D., Jones, A.,  

…..& H Wu, J. (2024). Criterion validation of nutrient profiling systems: a systematic 

review and meta-analysis. Am J Clin Nutr, DOI: 10.1016/j.ajcnut.2023.10.013, online 

ahead of print.  

5. Booth, L., Miller, M., Pettigrew, S. (2024). The potential adverse effects of minors' 

exposure to alcohol-related stimuli via licenced venues: A narrative review. Drug 

Alcohol Rev, DOI: 10.1111/dar.13769, online ahead of print.  

6. Sengupta, A., Pettigrew, S., Jenkins, C R. (2024). Telemedicine in Specialist 

Outpatient Care during COVID-19: A Qualitative Study. Intern Med J, DOI: 

10.1111/imj.16288, online ahead of print.  

7. Sträuli B, Davies T, Jan S, Booth L, Laznik N, Taylor F, Pettigrew S. (2024). Uptake 

of mandated pregnancy warnings in the Australian alcoholic ready-to-drink beverage 

market. Drug Alcohol Rev, DOI: 10.1111/dar.13758, online ahead of print.  

8. Pettigrew, S., Jongenelis, M., Maganja, D., Hercberg, S., Julia, C. (2024). The ability 

of nutritional warning labels to improve understanding and choice outcomes among 

consumers demonstrating preferences for unhealthy foods. Journal of the Academy 

of Nutrition and Dietetics, S2212-2672(23)01514-9, online ahead of print.  

9. Pettigrew, S., I Jongenelis, M., Talati, Z., Myers, G., Sapountsis, N. (2023). 

Dimensions of the diet-exercise relationship in later life: A qualitative study. ANZ 

Journal of Public Health. DOI: 10.1016/j.anzjph.2023.100090 

10. Booth L, McCausland T, Keric D, Kennington K, Stevens-Cutler J, Scott L, Pettigrew 

S. (2023). Evaluating an alcohol harm-reduction campaign advising drinkers of the 

alcohol-cancer link. Addict Behav, DOI: 10.1016/j.addbeh.2023.107760 

11. Pettigrew S, Santos JA, Pinho-Gomes AC, Li Y, Jones A. Exposure to e-cigarette 

advertising and young people's use of e-cigarettes: A four-country study. (2023).Tob 

Induc Dis, DOI: 10.18332/tid/172414 

12. Maganja D, Coyle DH, Huang L, Pettigrew S, Shahid M. (2023). Changes in 

household food grocery shopping patterns in Melbourne, Australia during COVID-19 

restrictions in 2020. Aust N Z J Public Health, DOI: 10.1016/j.anzjph.2023.100088 

13. Barrett EM, Hart AC, Bhat S, Marklund M, Coyle DH, Heenan M, Pettigrew S, Wu JH. 

(2023). The Effect of Retail Food Environment Interventions on Dietary Behavior in 

Postsecondary Education Settings: A Systematic Review and Meta-analysis. J Nutr, 

DOI: 10.1016/j.tjnut.2023.08.034 

 
1 Note: Senior authorship denoted by an asterix 
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14. Barrett EM, Gaines A, Coyle DH, Pettigrew S, Shahid M, Maganja D, Jones A, 

Rayner M, Mozaffarian D, Taylor F, Ghammachi N, Wu JHY. (2023). Comparing 

product healthiness according to the Health Star Rating and the NOVA classification 

system and implications for food labelling systems: An analysis of 25 486 products in 

Australia. Nutr Bull, DOI: 10.1111/nbu.12640, online ahead of print 

15. Dixon, H., Scully, M., Niederdeppe, J., Brennan, E., O’Brien, K., Vandenberg, B., 

Pettigrew, S., Wakefield, M. (2023). Can counter-advertising dilute marketing effects 

of alcohol sponsorship of elite sport: A field experiment. Addiction, online ahead of 

print.  

16. Jongenelis, M., Robinson, A., Hughes, A., Pettigrew, S. (2023). Perceptions of a 

prescription model for accessing nicotine vaping products: an examination of 

submissions made by self-reported e-cigarette users to an Australian consultation. 

Health Promotion International, 38(4):daad080.  

17. Pinho-Gomes, A., Santos, J., Jones, A., Thout, S., Pettigrew, S. (2023). E-cigarette 

attitudes and behaviours amongst 15-30-year-olds in the UK. Journal of Public 

Health, online ahead of print.   

18. Larsson, K., Anund, A., & Pettigrew, S. (2023). Autonomous shuttles contribution to 

independent mobility for children – a qualitative pilot study. Journal of Urban Mobility, 

4:100058. 

19. Booth, L., Farrar, V., Thompson, J., Vidanaarachchi, R., Godic, B., Brown, J., Karl, 

C., & Pettigrew, S. (2023). Anticipated transport choices in a world featuring 
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